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Tobacco plain packaging?
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Some other countries plan to implement it:
France, UK, New Zealand, Ireland

A package on which the brand name is printed in a standardized font and type size and
trademarks are prohibited (logos, decorative elements).
Its color must be unattractive and the package must have no text other than (visual)
warnings and information required by law.



Role of packaging in tobacco
marketing

Examples



THE POWER OF

PACKAGING

TABINFO Tobacco Beyond 2010

The show The business Tobacco's strateqic

that went on

Tobacco reporter, 01-2010

«In recent years,
governments around the
world have passed ever-
greater restrictions on
tobacco marketing and
advertising. This trend Is
likely to intensify as
signatories to the WHO'’s
FCTC/...]. In many
countries, the cigarette
pack is now the ONLY
remaining avenue of
communication.»



«Some women admit they buy Virginia R—
Slims, Benson & Hedges etc when they \X
go out at night,

to complement a desire -

to look more feminine and stylish»

FRISSON

VIRGINIA SLIMS

Philip Morris, 1992, bates
2060037883-7936 Fumer nuit

gravement
a votre
santé et

SMOKING
KILLS

a celle de

votre
entourage

N




(about a specific shape of a pack) : « Test
concluded: pack has tremendous appeal
among young smokers »

Philip Morris, 1990, bates 2044762173-
2364

Fumer peut tuer.
Rauchen kann

todlich sein.
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Rauchen ist
todlich.

Fumer tue.
Il fumo uccide.
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APPLE FLAVOR

Apples connote goodness and Brown & Williamson (1972)
freshness and we see many

possibilities for our youth-
oriented cigarette with this flavor.
Apple cider is also a possibility.
SWEET FLAVOR CIGARETTE We believe that there are pipe
- tobaccos that have a sweet aromactic
taste. It's a well known fact that
teenagers like sweet products.

Honey
might be considered.

Fumer nuit Fumer nuit
gravement 2 ¥ gravement @
VOtre sante <t @ Vvotre santé ot 2
celle de votre celle de votre §
ontourage i entourage i

Votre médecin ou votre
pharmacien peuvent vous
aider a arréter de fumer

Fumer nuit gravement a votre
| sante et a celle de votre entourage



V. Europe | United Kingdom
 Tobacco (GICS) | Tobacco (Citi)

- Imperial Tobacco Group PLC (IMT.L)
IS the . ——— .

In the medium-term, we think plain packaging would go a long way to
brand» undermine the power of tobacco brands and it is the brands that make the
industry so profitable. In our view, in cigarettes, the pack is the brand.
Smokers handle their cigarette packs probably 20 times a day.

Fumer crée
une forte
dépendance, ne
commencez pas

IFumer tueI
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The pack conveys information

FILTER CIGARETTES

FILTER CIGARETTES
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ORIGINAL

Fumer nuit
gravement a votre
santé et a celle
de votre entourage

20 CLASS A OGARETTES

OIACCO
B 1ADE WITH 100% ORGANC T <
REGULAR FULL-BOOMD TA

Fumer nuit gravement a votre
santé et a celle de votre entourage
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Role of PLAIN packaging In
tobacco DEmarketing

What is the evidence?
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http://davidhammond.ca/Old Website/Publication new/2012 UK Youth Plain Packaging - JAH (Hammond et al).pdf

 Different countries:

— Australia, UK, France, Canada, USA, New Zealand, Mexico,
Norway, Spain, etc.

 Different methods to explore plain packaging effect:
— qualitative (focus groups, in-depth interviews)
— quantitative (surveys, questionnaires)
— mixed methods designs
— eye-tracking research

— naturalistic approach (imitation of the experience of using plain
packs in a country where it has not been introduced)

— eflc.
 Different targets:
— teens, minors, young adults, adults
— women, men
— smokers, non smokers
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Plain packaging

of tobacco products:
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evidence
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Standardized packaging:
The impact of removing colour and brand
imagery from cigarette packages.

Evidence review.

David Hammaond, PhD
Department of Health Studies
University of Waterloo
Canada
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Fropozed design of piain cigarette packaging
Source: Commonwealh of Ausirala (2010). Fublic ConsuRaSon on PRI PACKaYING of tobaCco products.

Prepared by Quit Victoria, Cancer Council Victoria, May 2011

Standardised packaging of tobacco

Report of the independent review
undertaken by Sir Cyril Chantler

Le paquet de cigarettes neutre ou standardisé :
quelle efficacité pour lutter contre le tabagisme ?
Karine Gallopel-Morvan lkarine.gallopel-monani®ehess )

ool des bautes études en sants peblique, CREM (Cenine d rechesche en éaonamie ot masagemest), UMR CHRS 6211, Rennes, France

Parmi les mesures efficaces et peu onéreuses de luite contre le tahagisme
I'Organisation mondiale de la santé (OMS) pré
o nement des produits du tabac. Cet article
igarettes neutre ou standardisé. recomy

scription commerciale
s menées sur ['effet

di al s du paquet neutre sont positives,
car I'emballage neutre améliore I'eflicacilé des averiissements sanitaires,
réduit la désinformation des consommateurs sur la dangerosité des ciga-
¢ et de la marque et, finalement
intentions de changement omportement. Par ailleurs, il

t nt mis en évidence le role marketing essentiel du packaging
pour lindustrie du tahac.

Paquet neutre, tabac, marketing / Plain packaging, tobacco, marketing

Tobaceo plain packaging: how effective is it for
tobacco control?

April 2014




Plain packaging combined with warnings:

- Increases the salience and effectiveness of warnings (more
credible, more serious)

- Protégez Jes
enfants:

Pour arréter de fumer:
www.tabac-info-service.fr

ou () 39 89 *1scime

Pour arréter de fumer:
www.tabac-info-service.fr
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Plain packaging combined with warnings:

- reduces the ability of packaging to mislead consumers on
dangers of tobacco

- 1ncreases consumers’ awareness about the harmful effects of
smoking

. Protégez jes
| enfants:

Lafumée contient
Pour arréter de fumer:

www.tabac info servlce fr o
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Plain packaging combined with warnings:

- reduces the appeal of tobacco products to consumers
(young people, women)

- reduces the brand image and the positive image of tobacco
products

Protegez les
”’* enfants:
2

Pour arréter de fumer
www.tabac-info- sorvke.fr
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Plain packaging combined with warnings:

- Increases negative perceptions of the cigarettes (e.g. poorer
taste, less satisfying, less quality)




Plain packaging combined with warnings:

- Increases avoidant behaviors (hiding the pack, smoking

less In front of others)

- reduces the visibility of tobacco packs in the environment

(denormalization)

Personal tobacco pack display before and after the introduction of plain
packaging with larger pictorial health warnings in Australia: an
observational study of outdoor café strips

Meghan Zacher Megan Ela}fly Emily
Elrennan Jnanne DnnnE‘ Caroline Miller® '
, Sarah Durkln Michelle Scolla

and r-.-1elar1|e"'.fak:efelﬂ1

Addiction

Volume 109, Issue 4, pages
653662, April 2014

Article first published online: 25 FEB 2014
DOl 10.1111/add 12466

Downloaded from tobaccocontrol bmj.com on June 12, 2014 - Published by group_bmj.com
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Research paper

Perceptions of plain packaging among young adult
roll-your-own smokers in France: a naturalistic
approach

Karine Gallopel-Morvan,' Crawford Moodie,? Figen Eker,® Emmanuelle Beguinot,
Yves Martinet*




Plain packaging combined with warnings

- Increases cessation-related smoking behaviours (e.g
lon, quitting and

greater feelings of reducing consumpt

calling a quitline)

Open Access search
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Introduction effects of the Australian
plain packaging policy on adult
smokers: a cross-sectional study

Melanie A Wakefield, Linda Hayes, Sarah Durkin, Ron Borland
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Association between tobacco plain
packaging and Quitline calls: a population-
based, interrupted time-series analysis

ntemationally, Australia is a leader
in tobacco control policies that
reduce community exposure to
tobacco-related harm. In December
2012, Australia became the fisse coun-
try in the world to enact legislation
mandaum, plain_packaging for all
tobacco products.! The Tobacco Plizin
Prackaging Act 2011 (Cwlth) is designed
o prevent tobacoo indusiry promation
by simultancously reducing paclc
attractiveness and increasing
of graphic health warning:
lation required manufEctmars o pro-
duce plain packs with new warnings
from 1 October 2012 From 1 Decem-
ber 2012, plain packaging became
compulsary for all tobaceo products
The new plain packs am olive gre
and devoid of brand design. Tl
phone numbers for the nauc:nal
ssation helpline, Quitling,
feature prominently on the packs.
Flain packaging legislation exists to
encurage smokers to quit and dis-
courage the uptal cing '
line is a froe resource that can i
by smokers who are motiveted and
socking support to quit Tharefors, tha
volume of calls o cessation helplines
has frequently been used as one indi-
cator of changes in interest in quitiing
in msponse to population
tion polices and program:
The best level of evidence for evalu-
ating @ whola-of-population initiative
such as tobacos plain packaping is an
interrupted time-series analysis. In
axactly the same way in which obsar-
vational studies have been used to
define the association between hing
cancer and tobacco (because ran-
domised studies are unethical in such
a combext), before-and-after evalua-
tion, controlling for secular trends, is
the optimal design for assessing the
affects of population-wide initiatives
In this study, we sought to examine
behavioural change resulting from the
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introduction of the Tobacco Flain
Packaging Act, complementing a
recant Teport of smokers
Wa did this by inva
impact of the introduction of tobacco.
plain packaging on Quitline calls. To
provide context, we compared the
impact on Quitine calls of the intn-
duction of tobacco plain packaging
with the nationwide introduction of
graphic hoalth ﬂ‘amlnﬂ- on cigaratbe
packaging in 2006 5 The nul h\pcnhL--
sis was that thera would be no change
in call numbers, adjusting for known
confounders.

y volume of calls from P
South Wales and the Australian Cap-
ital Tarritory to the Quitline.

As plain packs were phased in from
1 October 2012, we considered this

mpact of plain pack aging has cos
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Tpodant horemental stepin
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date the start of the intervention. Sim-
ilarly, 1 March 2006 was the date of
the introduction of graphic health
warmings on cigarette packaging. Wi
looked at Quitline call numbars
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ewo interventions. Call data from 1
April 2004 to 28 February 2006 were
provided by Macquarie Telecom (Sy

nay, Australia) and from 1 March 2006
031 March 2013 by the Telstra Ana-
Iyser (Telstra, Melbourn
" This study did mok require inssiu-
tiomal ethics approval as it &id not
imvoive data about individuals. The
study received no external funding.
Reporting of the study complies with
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Reporting of OBservational studie:
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for reporting observational studi

Potential confounders
An increase in anti-smoking adves
ing in mass media such as television is
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Plain packaging combined with warnings:

- motivates young people not to start smoking, not to buy a
pack
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To sum up: plain packaging is effective to

Increase the salience and effectiveness of warnings (more credible, more
serious)

reduce the ability of packaging to mislead consumers on tobacco dangers
Increase consumers’ awareness about the harmful effects of smoking

reduce the appeal of tobacco products to consumers (young people,
women)

reduce the brand image and the positive image of tobacco products

Increase negative perceptions of the cigarettes (e.g. poorer taste, less
satisfying, less quality)

Increase avoidant behaviors (hiding the pack, smoking less in front of
others)

reduce the visibility of tobacco packs in the environment
(denormalization)

Increase cessation-related smoking behaviours (e.g. greater feelings of
reducing consumption, quitting and calling a quitline).

motivate young people not to start smoking, not to buy a pack
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