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Social listening tools
 
Instagram, Facebook, X (formally Twitter), TikTok, SnapChat 

Top-selling brands
• PMI and BAT 
• IQOS, Vuse and Velo

Background





Big Tobacco’s Global Reach - 60 countries



A Surround 
Sound Effect





JULY 2023

AUG 2018

SEPT 2018

MAR 2019

United States
FTC

Deceptive Cigarette 
Advertising

Big Tobacco 
stops cigarette 

influencer 
marketing

Brazil 
Unlawful Cigarette 

Marketing

UK ASA
Social media 
marketing of 

Vuse e-
cigarettes

MAY 2019

PMI allegedly 
ends the use of 

influencer 
marketing for 

IQOS after 
exposed for using 

under 21s

Over 125 orgs  
globally call on social 

channels to ban 
tobacco and nicotine 
influencer marketing 

JULY 2019

Facebook + Instagram announce 
new restrictions on tobacco 

marketing, but do not address 
influencer marketing

DEC 2019

UK ASA
 

BAT must remove 
e-cigarette 

advertising on 
Instagram   

Facebook + 
Instagram announce 
a ban of  tobacco & 

e-cigarettes 
influencers

OCT 2021

Influencer 
marketing of  

nicotine pouches 
exposed

FEB 2024

COP10 
183 Parties 
can make a 
difference! 

Over 100 orgs globally call 
on Meta to include oral 

nicotine products in their  
policies 

2022

Meta adds nicotine 
pouches to tobacco ad 

policy



Legislation 
is needed “No laws were broken.”

Phillip Morris International 

May 2019
After Reuters exposes PMI for 

paying young social media 
influencers 

to market IQOS. 



You Can
Protect 
Kids


